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• A membership organisation for health information creators.         
We work with charities, the NHS, health companies and individuals 
who create health information for the public. 

• We run the PIF TICK, the quality mark for health 
information in the UK. If an organisation or person is 
PIF TICK-certified, it shows that their health 
information is based on evidence and is easy to 
understand. 

• Crohn’s & Colitis UK have been PIF TICK-certified 
since 2022

PIF: who are we?



Our vision is that everyone can easily find health 
information they can trust and understand to help them 
make decisions about their health and care

PIF: what are we working towards?



In this session
• Why some people are using new ways to search for health information, and 

where they are looking
• What misinformation is and how it is affecting people
• What the PIF TICK is and how you can use it to help you know which 

information you can trust online
• How to see past scary headlines in the news
• How to judge which online health information you can trust through case 

studies on health influencers and AI summaries and chatbots
• A toolkit for recognising and judging online misinformation
• Hearing from Holly ‘@stomababe’ Fleet

Note: this webinar is a supportive, non-judgmental, open    
platform for people to learn and share their experiences



Useful definitions
• Misinformation: health information that is wrong or misleading, but 

created or shared by someone who believes it is true 

• Disinformation: health information that is wrong or misleading, and 
created or shared on purpose to mislead people 

• Trusted health information: health information that is based on recent 
evidence and is easy to understand. It should be checked by qualified 
health professionals and reviewed regularly. 

• Influencer: a person who has a large following on social media. They 
are often seen as experts or trusted figures in a specific area, and this 
can give them a lot of power to shape their audience’s opinions and 
purchasing decisions. 



Your experience



What happens when people cannot easily 
find the information they need?



Not all health information is created equal

Not all health information 
is created with the same 
level of evidence, review 
or safety checks.



What is the problem?

piftick.org.uk/film

1 in 10 people 
have been 
harmed by health 
misinformation. 
This increases to   
1 in 5 people from 
ethnic minorities.

https://piftick.org.uk/2025/06/02/film-the-impact-of-misinformation/
https://piftick.org.uk/2025/06/02/film-the-impact-of-misinformation/
https://piftick.org.uk/2025/06/02/film-the-impact-of-misinformation/


• Shows the health information you are looking at 
has been checked and is trustworthy

• To gain the PIF TICK, creators must show their 
information production process meet 10 key steps

• It helps people who create health information 
make sure all their information is based on recent 
evidence and is easy for people to understand

• More than 160 organisations and individuals across 
the UK have the PIF TICK, including charities like 
Crohn’s & Colitis UK, NHS organisations and health 
companies

The PIF TICK: the trust mark
for health information



When you see this symbol                                    
on a website, leaflet, app, or video, it means 
the health information has been 
independently assessed and proven to be 
accurate, evidence-based, and easy to 
understand 

Banner 2 - PIF TICK@3x.png

Scan the QR code to visit the PIF TICK website
You can search trusted health information and explore health 
collections on a range of topics

The PIF TICK: the trust mark 
for health information

https://piftick.org.uk/
https://piftick.org.uk/


Your experience



How to beat the bots, interrogate the 
influencers and spot the scams 



Mainstream news and health stories: 
looking beyond scary headlines





How much do you agree with the sentence “I feel I have a good 
understanding of the relationship between IBD and fatigue”?



How much do you agree with the sentence “I feel I have a good 
understanding of the relationship between IBD and fatigue”?
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Health influencers: how to question, 
check and trust online advice 







Information about Dr Ben Harding from his YouTube page
Do these things make you trust the content more, make you question the content more, or a bit of both?





Makes me trust this 
information more

Makes me question 
this information more

Increases trust but also 
raises some questions

Doesn’t tell me anything 
about the trustworthiness



Looking beyond follower counts and professional-looking content



Health information RED  FLAGS

• Promises of quick fixes or miracle cures
• No evidence or sources
• Lots of selling or product promotion
• Hidden advertising or sponsorship
• Personal stories treated like medical facts
• No clear qualifications or expertise 



Health information GREEN  FLAGS

• Links to trusted organisations like the NHS or PIF
• Relevant experience or qualifications
• Knowledge of that health condition
• Evidence and trusted information
• Honest about risks and uncertainty
• Official healthcare registration





HOLLY FLEET
                 @STOMABABE



Can I trust AI 
overviews and AI 
chatbots for online 
health searches?



What are AI overviews, and what is the 
situation in 2026?
• People ask Google Search more than                                                                     

a billion health questions every day

• According to Ofcom, just over 5 in 10                                                                   
adults say they use AI tools, 
compared to 3 in 10 last year

• Almost 8 in 10 people read AI-generated search summaries at least 
sometimes

• The number of ChatGPT users in the UK more than doubled in a year, 
rising from 6.5 million in September 2024 to 16 million by September 
2025

https://www.ofcom.org.uk/siteassets/resources/documents/research-and-data/media-literacy-research/adults/adults-media-use-and-attitudes-2026/adults-media-use-and-attitudes-2026-report.pdf?v=415430


AI for health information: benefits
• 7 in 10 patients who use AI for health information say it saves them 

time – helping them find information, prepare for appointments or 
understand a diagnosis 

• 6 in 10 patients using AI for health information say it helps them feel 
more informed about their health and ask their doctor better 
questions

• 4 in 10 UK patients say AI will help them take a more active role in 
their health 

Taken from: Philips. Future Health Index 2026 Global Report. 2026.



AI for health information: problems
AI summaries and chatbots can sometimes:
• Give misleading or inaccurate answers
• Share advice from other countries that does not match NHS guidance
• Discourage people from seeking professional medical advice
• Use information from forums like Reddit in their health answers, even when it may 

not be reliable

What do the stats tell us?
• 5 in 10 people say AI has made it harder to know which health information to trust 

online
• 7 in 10 doctors and healthcare staff say they have had to correct false health 

information written by AI
• 9 in 10 doctors and healthcare staff warn that people must still be involved in 

healthcare and health information as AI grows 

Taken from: Philips. Future Health Index 2026 Global Report. 2026.



AI summaries & chatbots: benefits, risks & 
fact-checking

Extract from the article:

Anna Jewell, the director of support, research and 
influencing at Pancreatic Cancer UK, said advising 
patients to avoid high-fat foods was “completely 
incorrect”. Doing so “could be really dangerous and 
jeopardise a person’s chances of being well enough to 
have treatment”, she added.





AI hallucinations





• Keep questions short and simple
• Ask AI tools to search trusted sources
• Check answers against NHS and PIF TICK-certified organisations
• Remember AI can sound convincing even when wrong
• Scroll down to check the original sources
• Check when the information was last updated – AI tools may use 

outdated information
• Use AI as a starting point, not as medical advice
• Add “UK” or “-AI” to searches for better results

AI toolkit – top tips



Our video with          
Dr Sylvia Kama-
Kieghe talks about 
how you can find 
trusted health 
information online:

Fake versus real 
health information

https://www.youtube.com/watch?v=A9b6OBAHW44
https://www.youtube.com/watch?v=A9b6OBAHW44
https://www.youtube.com/watch?v=A9b6OBAHW44
https://www.youtube.com/watch?v=A9b6OBAHW44


Five hands hold up different items associated with wellness. Text reads Look for the PIF TICK. Trusted information on taking care of your health and wellbeing.

Banner 2 - PIF TICK@3x.png

Find trusted health information

Health misinformation toolkit

https://piftick.org.uk/
https://piftick.org.uk/
https://piftick.org.uk/guide/health-misinformation-toolkit/
https://piftick.org.uk/
https://piftick.org.uk/guide/health-misinformation-toolkit/
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